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TRARK YOU, RUTH (WOODEN, PRESIDENT OF THE ADVERTISING
COUNCIL),

I AM PLEASED TO PARTICIPATE IN THIS PRESS CONFERENCE
ANNOUNCING THE ADVERTISING COUNCIL'S NEW CAMPAIGN ON AIDS AND THE
IMPORTANCE OF USING A CONDOM WHEN HAVING SEX, ALTHOUGH I WISH WE
DID NOT HAVE TO BE HERE.

IT IS TRULY UNFORTUNATE THAT, WITH ALL OF THE INFORMATION
BEING MADE AVAILABLE TO THE AMERICAN PEOPLE IN RECENT MONTHS
ABOUT AIDS, WE STILL HAVE TO LAUNCH SUCH A MASSIVE PUBLIC SERVICE
CAMPAIGN. I TRULY WISH THE AMERICAN PEOPLE HAD THE SENSE TO
RECOGNIZE THE MENACE THIS DISEASE POSES TO ALL OF US AND TAKE THE
NECESSARY PRECAUTIONS.



UNFORTUNATELY., THE SEXUAL LIFESTYLES OF OUR PEOPLE HAVE NOT
CHANGED ENOUGH EVEN WITH ALL OF THE INFORMATION AVAILABLE TO
THEM, TO DETER THE MASSIVE GROWTH OF THE EPIDEMIC., MAKE NO
MISTAKE ABOUT IT -- THIS IS A DISEASE OF UNPRECEDENTED PROPORTION
IN OUR SOCIETY. ALL OF OUR STUDIES HAVE LEAD US TQ THAT
CONCLUSION, THE PLAIN, SIMPLE TRUTH IS THAT IF WE DON'T START
TAKING CARE OF OURSELVES AND PROTECTING OURSELVES AGAINST THIS
UNCONTROLLED DISEASE. IT IS GOING TO KILL US. IT IS HIGH TIME WE
STARTED USING THE WORD CONDOM WHEN WE TALK ABOUT AIDS. IT’S HIGH
TIME WE RECOGNIZE THAT THE AMERICAN PEOPLE, MANY OF THEM, ARE NOT
FOLLOWING OUR ADVICE TO*abSTAIN FROM SEX OR TO LIMIT THEIR SEXUAL
PARTNERS, IT’S HIGH TIME WE BEGAN TO ADDRESS THE ONLY OPTION
AVAILABLE TO SEXUALLY-ACTIVE AMERICANS WHO CHOOSE TO IGNORE THE
OPTIONS OF ABSTINENCE OR SELECTIVE PARTNERS.



THE FACTS ARE THESE: THERE IS NO CURE FOR AIDS: THERE IS NO
VACCINE FOR AIDS: ALMOST 70 PERCENT OF THE WORLD'S TOTAL CASES
ARE RIGHT HERE IN THE UNITZD STATES: ALMOST 2 MILLION PEOPLE IN
THIS COUNTRY ARE ALREADY INFECTED WITH THE DISEASE AND, WITHIN
THE NEXT THREE YEARS (BY 1S991), THE COST OF HEALTH AND SUPPORT
SERVICES FOR AIDS PATIENTS IN THE UNITED STATES ALONE WILL RANGE
BETWEEN $8 MILLION AND $1& MILLION,

IT IS CRITICAL TO THE SURVIVAL OF OUR SOCIETY THAT WE
RECOGNIZE THE IMPORTANCE OF DEALING WITH THIS EPIDEMIC., NOT IN A
CRISIS ATMOSPHERE, ALTHOUGH IT IS A CRISIS., BUT WITH CALM REALISHM
THAT IF WE FAIL TO ADDRESS THIS EPIDEMIC, MANY OF OUR FELLOW
AMERICANS WILL DIE NEEDLESSLY.



THE DISEASE CUTS ACROSS ALL SEGMENTS OF SOCIETY, ALL ETHRNIC
GROUPS, ALL AGES. IT IS NOT CONFINED TO ONE GROUP OR ANOTHER.
AS RESPONSIBLE INDIVIDUALS, WE CANNOT TURN OUR BACK ON OUR
FELLOW-CITIZENS, WE, IN THE MEDICAL PROFESSION MUST LEAVE NO
LEAD UNFOLLOWED, NO AVENUE UNEXPLORED, YES, THE COMMUNICATIONS
INDUSTRY MUST ALERT OUR PEOPLE, OVER AND OVER AGAIN, TO THE
IMPLICATIONS OF THIS HORRIBLE DISEASE, INFORMATION AND AWARENESS,

WE ARE FIGHTING THIS DREADED HORROR IN THE LABORATORY AS
BEST WE CAN -- YOU MUST FIGHT IT ON THE AIRWAVES AND IN PRINT,
YOU ALONE CAN ARM OUR PEOPLE WITH THE ONLY WEAROW THEY HAVE --
INFORMATION.



I RECALL ERINGING THIS CRITICAL PROBLEM TO THE ADVERTISING
COUNCIL MORE THAN A YEAR AGO AND I AM DELIGHTED THAT YOU HAVE
ACTED UPON MY CALL THAT YOU MARSHALL THE FORCES OF ADVERTISING
JUST AS YOU HAVE DONE SO ADMIRABLY THROUGHOUT YOUR EXISTENCE TO
THE GREAT BENEFIT OF YOUR FELLOW CITIZENS. I NOW CALL ON THE
NATION’S MEDIA TO OVERCOME YOUR NATURAL AVERSION TO THIS
FORTHRIGHT PUBLIC SERVICE ADVERTISING AND URGE YOU TO ONCE AGAIN,
AS YOU HAVE SO DILIGENTLY IN THE PAST, JOIN WITH ME AND THE AD
COUNCIL IN THIS TREMENDOUS ENDEAVOR ON BEHALF OF OUR OWN PEOPLE.



DR. ROBERT WINDOM., ASSISTANT SECRETARY FOR HEALTH AND 1 HAVE
SHARED THIS VIEW FOR MANY YEARS. UNFORTUNATELY, BOB COULD NOT
JOIN US TODAY EXCEPT BY VIDEOTAPE, BOB -

(PLAY TAPE OF DR, WINDOM)

THANK YOU,

ONE OF THE TRUE MEASURES OF THE COMMITMENT OF THE AD
COUNCIL., AND I HOPE OF THE MEDIA, IS THE STRONG SUPPORT THIS
CAMPAIGN IS RECEIVING FROM THE NEW YORK TIMES, TO JOIN ME IN
URGING THE MEDIA TO PROVIDE SPACE AND TIME TO THIS VITAL CAMPAIGN
IS WALT MATTSON, PRESIDENT OF THE NEW YORK TIMES AND CHAIRMAN OF
THE ADVERTISING COUNCIL.,



